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A  diverse, highly-skilled workforce is an important 
asset for any urban community. Lynchburg 
must provide skills training and pathways to job 

opportunities within the City’s target industry clusters 
to allowing individual residents to achieve their full 
economic potential while improving the City’s �scal 
growth and stability.

Even with a low unemployment rate of just 3.4%, 
workforce participation rate in the City of Lynchburg is 
only 58.5% indicating that many of our citizens are still 
not able to fully participate in the local workforce. 

TechHire Lynchburg
�is economic empowerment program creates access to 
the job market for low-income Lynchburg citizens with 
non-traditional educational backgrounds by matching 
them directly to local employers with open middle to 
high skill jobs. 

�is intensive program focuses on serving individuals 
between the ages of 18 and 40, living at or below the 
federal poverty rate, and not currently enrolled in 
full-time post-secondary education. It also provides job 
skills training for adults, as well as students attending 
Lynchburg City Schools. TechHire partners with 
�e Empowerment Academy, Riverviews Artspace and 
Vector Space to provide entrepreneurship training to 
high school juniors and seniors. �ese include graphic 
design training to adults provided by Riverviews Artspace 
and Vector Space will o�er a Women in Machining 
program Fall 2019. 

Placed in FY19:

 10 TechHire Fellows

 �6 found outside employment while 
partnering with TechHire

Goal #3
SUPPORT TALENT DEVELOPMENT FOR 

LYNCHBURG’S TARGET INDUSTRY CLUSTERS

2019 Millennials on the Move

Beacon of Hope “Stay Close, Go Far”
Beginning with the class of 2019, Heritage High School 
and E.C. Glass High School students—which consists 
of around 550 seniors each year—will be eligible for 
scholarships to attend Centra College of Nursing, 
Central Virginia Community College (CVCC), Liberty 
University, Randolph College, Sweet Briar College and 
University of Lynchburg. 

In the �rst year, nearly 40% of graduates are pursuing 
college or technical certi�cation on a Beacon of Hope 
scholarship. CVCC saw nearly a 60% increase in 
students from Lynchburg City Schools enrolling in a 
single year, from 85 students in 2018 to 136 in 2019. 
About 60% of scholarship recipients are �rst-generation 
college/certi�cation students or considered economically 
disadvantaged. 

Create Virginia
Create Virginia, in partnership with the Small Business 
Development Center, the Academy Center of the Arts 
and the Virginia Center for the Creative Arts, focuses 
on educating artists and makers on how to create and 
grow a sustainable, small creative business. �is statewide 
event is bringing regional and national experts to the 
stage to provide real life examples on how to make it in 
the creative industry, putting Lynchburg on the map as 
a community that supports and celebrates makers and 
artists. In 2019, 125 participants convened for a day of 
workshops and panel discussions to grow their small, 
arts based businesses. 





20  |  OEDT ANNUAL REPORT 2018-19

The Brands Working to Tell Lynchburg’s Story to the World

�e O�ce of Economic Development 
& Tourism is the City of Lynchburg’s 
economic development and tourism 
agency. We focus on developing people 
for Lynchburg’s workforce and places for 
them to live, work, and play. Our sta� leads 
business retention, expansion and attraction 
e�orts; entrepreneurship and tourism 
initiatives; and business marketing and 
promotion for the City’s success.

Opportunity Lynchburg

 9,225 website sessions

 �99% of visitors were new to the website 

Visit Lynchburg

 112,262 website sessions
 98.7% of visitors were new to the website 

46 advertisements and advertorials placed with 23 print and digital publications/
outlets, plus targeted social campaigns on Facebook and Instagram and radio 
advertising on WNRN.

70 earned media articles were published in �scal year 2019 in publications such as 
Garden & Gun magazine, Coastal Virginia magazine, Richmond Family magazine, 
and the Virginia Tourism Corporation’s Virginia’s Travel Blog. Contributions were 
included in two Guides: Take the Backroads and O� the Beaten Path.

TOURISM: 

@visitlynchburgva 

@lynchburgva 

@visitLYH 

@lynchburgva 

 
ECONOMIC 

DEVELOPMENT:

@opportunitylynchburgva 

@lynchburgEDA 

Opportunity Lynchburg

Targeted Tourism 
Social Media 
Campaign
During FY2019, we 
ran a targeted social 
media campaign speci�c 
to Amtrak tra�c and 
audiences in the DC, 
Philadelphia and New 
York City markets. �e 
goal with this campaign 
was to promote Lynchburg 
as a marketable travel 
destination from the cities 
that are connected to 
Lynchburg via Amtrak.

 

We launched a Podcast!
Our podcast is 100-percent 
produced in Lynchburg, 
Virginia. Each episode lets 
you experience the steps 
each subject took on fateful 
days—from devastating �res 
to standing their ground 
during pivotal moments 
in history. �ese stories are 
based on actual residents 
who were researched and 
portrayed by actors from the 
popular Candlelight Tours 
at the Old City Cemetery 
Museums & Arboretum. 
littledidtheyknow.com 

Little Did They Know is produced 
ax sgd Neǀbd ne Dbnmnlhb
Development & Tourism for the 
City of Lynchburg, in partnership 
the Lynchburg Museum System, 
Old City Cemetery and with 
support from the American 
Evolution 2019 Commemoration. 

Tourism Newsletter
Each month, OEDT sends a tourism e-Newsletter with news on upcoming events, 
articles, and other important happenings in Lynchburg with an open rate of 27% 
and click through rate of 4.63% 

Virginia Film Office FAM Tour - Promoting Lynchburg to the Film Industry
In FY-2018, the O�ce of Economic Development & Tourism published �lm 
guidelines to its tourism website to support �lmmakers wishing to produce movies and 
independent �lm projects within Lynchburg city limits. 

To promote this budding industry we endeavored to build a relationship with the 
Virginia Film O�ce (VFO) and invited their sta� to experience �rsthand Lynchburg’s 
unique scenes and scenery. In March of 2019 we toured them around our historic 
districts, attractions, parks, and other relevant sites for which they were blown away! 
Now, the VFO has a better understanding of our exceptional scene stealing sites, 
relationship with local organizers, and industry amenities to help promote our area 
to �lm makers.

Our o�ce has also built a relationship with Liberty University’s state of the art 
Cinematic Arts Degree Program where students are �lming all over the city, learning 
how to create their own movies and documentaries from start to �nish and making 
their own economic impact on Lynchburg. 

Goal #5
TELL THE CITY OF LYNCHBURG'S STORY
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TOTALS ACROSS ALL SOCIAL MEDIA USED

1,272 824 795
Link Clicks

Amount of times 
a link was clicked
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